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On 10 October 2005, the Assembly of the Bureau for Media and Communication
(LMK) for the Land Rhineland-Palatinate rejected the rebuttal by the private
television company Sat 1 of a complaint concerning surreptitious advertising.

The company has been accused of violating the principle whereby television
programmes and advertising remain separate. Fault was found with a television
game, where the rabbit figure of a sweet manufacturer was faded into television
series, films and entertainment shows. Television spectators were supposed to
count the number of rabbits and could win prizes. This, in the view of the LMK,
was inadmissible in that advertising and television were being mixed together.

As a sanction, the broadcaster must inform spectators of the violation by
announcing it during the evening news.

Pressemitteilung der LMK Nr. 24/2005 vom 10. Oktober 2005

http://www.lmk-online.de/default.asp?inhalt=http://www.lmk-
online.de/aktuelles_presse_detail.asp?id=325
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